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An advertising campaign -

by LifeCanada, marking the
90th agoiversary of the Su-
preme Toutt of Canada’s de-
crimipalization of abortion
by asking if Canada has “gone
109 far” has been rejected by
Advertls'ms Standards Can-
The bjllboard campaign,
erected in dozens of com-
munities, featured a picture
of a pregnant woman with
an ultrasound image super-
imposed over her rounded
belly and the words: “Nine
months. The length of time
abortion 18 allowed {n Can-

ada. Abortion: Have we gone

o far?

-After three complaints
were filed with the advertis-
ing industry's self-regulatory
body, a panel deemed the
advertisement to be “decep-
.m. .

*The impression con-
veyed by your out-of-home

dec1s10n, ASC

isplayinga
‘censorship role

advertisement,” Advertising
Standards Canada says in a
letter to LifeCanada inform-
ing it of the decision, “is that
abortibng may be had at the
asking at any tirne through-
out the nine months of preg-
sancy”

In that, the panel con-
cluded the advertisement
“smonnts to a deceptive rep-
résentation,” according to the
letter.

" “Since the advertising was
totally silent on substan-
tive, non-legal constraints
and limitations that are, in
fact and practice, imposed
by medical practitioners and
holpitn.ls on securing pro-

. fessionally authoriud and

administered abortions in’
the more ndvl.nced stages of |
pregnancy, the advertising
contravenes ... the code by
omirting relevmt m.formm;
tion in a manner that, in the
result, i3 deceptive”

Joanne Byfield, premdent
of LifeCanada, called the
ruling “bizarrg” given that
the campaign was launched
in direct response to recent
publie cgle‘brations by sup-
porters. of Henry Morgen-
taler, the abortion provider
who sparked the legal chal-

‘lenge; onthe anniversary of

the high-court striking down -
legal testrictions un abor-

_ton.

“There i3 no legal restric-
tion on abortion.in Canada, it
is not even & debatable point.
One cari agree or disagree on
whether that is a good thing
or'not but it is a fact. That
was the whole point of the’
avnjversary,” sajd Ms. By-
fleld.

She said she must assume
the decislon was more about
politics-and opposing views
on abortion than on common
gense.

“With this decislon, ASC :
is playing a censorship role,
silencing Information some
people may not want to hear,”
she said, accusing the agency
of trylng to "silence the pro-
life volce from pubhc dlscus~'
sion”

Linda thel ‘president
of the ASC, sald the views of
ceuncil members who made
the decislon were not & fnctor
Anthe decision.

“They are measured,
thoughtful, reasonable and
objective peaple,” Ms. Nagel
sald.

Two separate ASC panels
considered the billboards,
because LifeCanada appealed -
an earlier decision, and both
found the advertisement to_
be deceptive, she said. )

The decision, however,
hes come long a.fter the one-
month campaign ended and
the billboards removed.

There are no fines associ-
ated with ASC decisions al-
though if an adavertiser refus-
es to comply with a decision
to remove an ad the agency
can go to the carrying media
to discontinue its sarvice to
the advertiser.
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